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e-mail. It mentioned not to use the dead-
bolt.

Hotels, of course, don’t require a man-
ual. Parking and rooms are relatively
easy to find, and there’s someone to ask
for help at every turn.

That’s about the only thing I slightly
missed during my first solo vacation-
rental stay. And the feeling was fleeting.

The benefits, as regulars of Airbnb,
VRBO, Homeaway and other vacation-
rental sites know, are many. 

My apartment was more than twice
the size of a standard hotel room, a great
place to crash after a long work day. Wi-
Fi and parking were free. There were a
washer and dryer, complete with laundry
soap and stain remover. There were two
flat-screen TVs with a zillion channels.
There was a stack of current San Diego

magazines on the kitchen table, plus res-
taurant menus and coupons for local at-
tractions. 

There even was food in the fridge, left-
over from the previous renters or the
host. A note in the house manual said
guests are welcome to use items left in
the fridge, as well as toiletries left be-
hind. I did wonder about, but never
touched, food and drinks on the counter,
such as potato chips, avocados, bread and
red wine.

Airbnb, which gets its name from its
initial plan to put air beds in people’s
homes as a way for bargain-hunting trav-
elers to save money on lodging, also touts
the benefits of hanging out with hosts and
other locals to create a sense of belong-
ing and experience a destination like a lo-
cal. I never met my host, Rebecca, but
she did offer restaurant suggestions, in-
cluding local sushi spots.

Best of all, the price was more than
right for a place a mile from the beach:
$886 for seven nights. 

Have you tried Airbnb? Share your ex-
perience with me at dawn.gilbertson@
arizonarepublic.com.

Travel ticker
» JetBlue Airways plans to add Ama-

zon Instant Videos to its in-flight enter-
tainment lineup this year. The New York-
based carrier, which already offers free
DirectTV, will offer the free movies and
TV shows to passengers who have an Am-
azon Prime membership (which offers
free and expedited shipping and other
perks). Passengers who don’t have Ama-
zon Prime will be able to buy or rent the
content. The airline will offer the video
streaming over its free FlyFi Internet
service. JetBlue offers daily non-stop
flights from Phoenix to New York City
and Boston. The airline also announced
last week that it plans to offer a new non-
stop charter flight between New York
and Cuba through charter company Cuba
Travel Services.

Details: jetblue.com, cubatravel

services.com.
» Looking for a cheap vacation spot?

Personal-finance site GOBankingrates
.com last week published a list of the 10
best cities for cheap vacations. They
are: Las Vegas; Jacksonville, Fla.; Or-
lando; Kansas City, Mo.; Detroit; Albu-
querque; Grand Rapids, Mich.; Salt
Lake City; Memphis; and Denver. The
study took into account hotel prices,
food and drink prices and airfare.

Details: gobankingrates.com.
» Princess Cruises last week said its

newest ship, under construction and
scheduled for delivery in 2017, will be
based in China year round. The ship,
which hasn’t been named, is the first
from a major cruise line to target Chi-
nese vacationers, the company said.
The itinerary was not released.
Princess last year began offering sea-
sonal cruises out of China aboard the
Sapphire Princess. They will be offered
this year from June through October.

Details: princesscruises.com.
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HERTZ

One-way rental cars from
Arizona

Hertz is again offering bargain one-
way rates to get its cars out of Arizona
for the summer. The Drive Out of
Arizona promotion, which is offered
every year, touts rates as low as $1 a
day. I found a last-minute rate of $9.99
a day a week ago. When this year’s
promotion was unveiled in March (and
written about here), the rates were
significantly higher, starting at $30.99 a
day. The current rates are more in line
with offers in past years. Cars can be
dropped off at participating Hertz
locations in Texas, Colorado, Utah,
New Mexico, Nebraska, Kansas, Iowa,
Minnesota, Wisconsin, Illinois, Mis-
souri, Indiana, Kentucky, Ohio, Oklaho-
ma, Michigan and California. The
promotion runs through May 31. To
save even more money, rent the car at
a neighborhood location instead of at
Phoenix Sky Harbor International
Airport, which has heavy rental taxes.
You can return it to an airport without
incurring that airport’s fees. 
Details: 800-654-3131, hertz.com. Click
on Discounts and Coupons, then on
Destination Deals. The RQ code is
ICFLT1.

HMS HOST

Airport restaurant month

Airport concessionaire HMS Host is
having another restaurant month in
May, with deals at select airport res-
taurants around the country. At Phoe-
nix Sky Harbor International Airport,
Taberna del Tequila in Terminal 3 is
participating. Among airports with
frequent flights from Sky Harbor, Los
Angeles International Airport has
three restaurants participating and
McCarran International Airport in Las
Vegas has two restaurants.
Details: airportrestaurantmonth.com.
Send deals to dawn.gilbertson@
arizonarepublic.com.

A
Scottsdale-based startup that

makes energy drinks and snacks is
ready to take on a couple of 800-
pound gorillas.

There’s the one that dominates
the sports-drink marketplace. And
there’s that other one that climbs on

your back about 20 miles into a marathon.
Glukos began shipping sports drinks,

powders, gels, tablets, gummies and energy
bars last week. And its direct-to-consumer
sales launched Wednesday, all with an eye
toward taking on the giants of the $40-bil-
lion-year sports energy industry, like Gat-
orade and PowerBar.

“These products are game-changers,”
said Mick McCormick, the company’s chief
executive officer.

To successfully tackle the Gatorade go-
rilla, Glukos will have to produce results
when endurance athletes and other users
need energy most. 

The products are based on a simple
premise: that what the body uses most effi-
ciently for energy is glucose combined with
the right electrolytes.

Glukos got its start 13 years ago when
former Brigham Young University track
athlete and Nike footwear manager Mark
Jensen, training for a triathlon, looked at
yet another bottle of Gatorade and won-
dered why nobody had come up with any-
thing better in 45 years.

Because of his contacts at Nike — name-
ly, elite runners and their coaches — he
started asking questions. He found that
none of them used the top-selling products. 

Most said they received an intravenous
drip either before or after hard workouts
and races, and nothing worked better for
pre-race energy or recovery.

“They said, ‘Just give me an oral IV,’ ”
McCormick said. “So can you believe this
guy went out and studied IV bags at hospi-
tals? He found that they have four things in
them: water, glucose, potassium and sodi-
um.”

That combination was far different from
what Jensen saw on labels of other energy
products, such as high-fructose corn syrup
and artificial dyes. Most used sucrose (ta-

ble sugar) or fructose (fruit sugar) as car-
bohydrate sources.

Jensen found research showing that
those sugars must be converted into glu-
cose during digestion and that takes energy.
Glucose is absorbed directly, resulting in
more energy available in less time.

He started toying with combinations of
IV ingredients and natural fruit and vegeta-
ble flavorings and colorings. He increased
potassium and decreased sodium. He didn’t
add caffeine, which many sports-energy
products include.

And his products, which he first began
making more than 10 years ago, quickly
found favor with endurance athletes in the
Portland, Ore., area.

His company, then called Gleukos, pro-
vided energy drinks to the Oregon Track
Club.

But it wasn’t until Jensen joined forces
with McCormick about a year and a half ago
that the company began to take shape as a
challenger to the sports-nutrition Goliaths.

“The amount of sugar in our products is
the same and the amount of calories is the
same as other products,” McCormick said.
“The difference is, it’s the good kind that is
absorbed by the body.

“And we are firm believers, and passion-
ate about, having products that are all natu-
ral. There are zero unnatural additives to
our products.”

The natural aspect of the products fig-
ures to sell with women, whom the compa-
ny is targeting along with young athletes.
The company has signed women’s soccer
star Tobin Heath to an endorsement deal,
and will add Pittsburgh Steelers receiver
Antonio Brown in July.

McCormick said negotiations are under-
way with two NBA stars and a number of
endurance athletes in running and triath-
lon. If that model sounds familiar, it should.

Like Jensen, McCormick has roots at
Nike. He was the company’s director of na-
tional sales before moving to Callaway
Golf, where he was executive vice presi-
dent of global sales and marketing. Later,
he held that title at Columbia Sportswear.

McCormick left Columbia to launch

Growth Operators, an intellectual capital
company. He was sold on the potential of
the Glukos products and on Jensen’s pas-
sion for them.

McCormick, a University of Arizona
graduate, also wanted to base the compa-
ny in Arizona, where he was born and
raised. 

“I love being back,” he said. “It is some-
thing that’s special to me. I lived around
the country and traveled the world, and
there’s no place like this.”

When I visited last week, the tiny com-
pany’s seven employees were just settling
in. McCormick said the work force will in-
crease to about 20 soon. 

An aggressive social-media campaign
is next to launch, and the first products
were shipped to Dick’s Sporting Goods
stores on May 1. McCormick said the
products will be available at bicycling and
running specialty shops and at GNC
stores in the weeks ahead. They also will
be available at PGA Tour Superstores and
Golfsmith locations and at glukosenergy
.com.

Meanwhile, the company’s founder
will be busy this week doing what one
might call product testing. Jensen will be
competing at Ironman Texas on May 16.

Try this next week 
The first River, Rocks and Rabbits

Half Marathon and 4 Miler is Saturday,
May 16. It follows the New River Trail, so
participants don’t have to run on streets or
encounter traffic, and it takes its name
from the stuff you’ll see while you run.
There are technical T-shirts for all who
enter and finisher medals in the half mar-
athon.

Details:Saturday, May 16. 7:30 a.m. half
marathon, 7:45 a.m. 4-mile run, 8 a.m. kids
run. Rio Vista Community Park, 8500 W.
Thunderbird Road, Peoria. $50, $20, $10.
623-7737186, peoriaaz.gov/running.

Explore Arizona reporter Bob Young is a
runner, cyclist and reluctant swimmer.
Reach him at 602-444-8271 or
bob.young@arizonarepublic.com. 
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Energy-snack startup in the game 

THEN: The David and Gladys Wright House was under construction near 52nd Street and Cam-
elback Road in the Arcadia neighborhood of Phoenix. 

DAVID AND GLADYS WRIGHT HOUSE COLLECTION

THEN: Renowned architect Frank Lloyd Wright
designed the home for his son. Some experts
consider it one of his best designs.

DAVID AND GLADYS WRIGHT HOUSE COLLECTION

NOW: Zach Rawling purchased the home for
$2.4 million in 2012.

TOM TINGLE/THE REPUBLIC

NOW: Rawling wants to turn the home into a museum and cultural hub, but some neighbors
fear the introduction of a commercial element to the community. 
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NOW: The home’s kitchen has a distinctive circular window. Rawling bought three adjacent
homes and tore them down in an attempt to recreate Wright’s vision for the landscape. His
original design included a 10-acre property.
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THEN & NOW 

Wright House 
is making waves
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