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W
e call the house that Zach
Rawling saved from bulldoz-
ers in 2012 the “David and
Gladys Wright House.” But it
is formally identified in a way
chosen by the great architect
himself, Frank Lloyd Wright.

Its plans are titled “How to Live in the
Southwest.” 

Like Wright’s Pennsylvania master-
piece, “Fallingwater,” the house in Arca-
dia is inextricably aligned with its envi-
ronment.

As we have known since at least No-
vember 2013, when Rawling first applied
for a special-use permit, the property’s
savior has a plan for the house and the
surrounding property that invites the
public to visit.

It is a vision that will present the ge-
nius of Frank Lloyd Wright in a majestic,
environmentally appropriate setting. 

More than that, it will be a spectacular
asset to the Arcadia neighborhood, in
much the same way that Huntington Li-
brary and Gardens is an asset to San Ma-
rino and nearby Pasadena, Calif. Or the
Peggy Guggenheim Collection, in a resi-
dential neighborhood on the Grand Ca-
nal in Venice, Italy, is an asset to that
beautiful space.

The Arcadia-area neighbors need to
view the proposed zoning changes with
open minds.

Right now, it is clear by the forest of
“Wright House, Wrong Place” signs in
the neighborhoods south of Camelback
Road that many residents do not yet see
the reality of what Rawling has planned.

The well-financed campaign to stop
the resurrection of the Wright house
contemptibly distorts that vision. Crude
website depictions notwithstanding,
there will be no lines of enormous tour
buses on side streets, or hordes of
sweaty, tawdry tourists running amok
through neighborhoods.

The hysterical, manipulative anti-
Rawling PR campaign is, simply, a false
vision. 

The project, as designed, projects the
quiet beauty of Arcadia. It hardly tram-
ples it.

“How to Live in the Southwest” is the
spiraling precursor to the Guggenheim

Museum in New York City. It provides a
visitor with an infinite variety of sight
lines of the Valley’s landmark horizons.

Camelback is majestically in view to
the north. Piestewa to the northwest.
The Papago rock formations to the
southeast. Before the incursion of high-
rising foreign palms, one could see the
South Mountain range to the southwest. 

Every sight line in the home is care-
fully calibrated by the nation’s greatest
architect to harmonize with the moun-
tainous monuments that are surround-
ing it.

Rather than accommodate a plan for
architectural-art lovers to see and ap-
preciate this great work, opponents of
the plan have proposed moving it out of
the neighborhood. Frankly, that would
be an act of artistic philistinism too hor-
rifying to contemplate.

In 2013, Rawling was the hero of ev-
ery Valley resident who blanched at the
image of Phoenix as a shallow, rootless
desert town indifferent to its own histo-
ry.

Now? In the wake of a mean-spirited
publicity campaign intended to stop de-
velopment of the Wright house as a
public place, Rawling — a life-long
Frank Lloyd Wright devotee raised in
the neighborhood — is being vilified as
a “Las Vegas lawyer.” A craven outsid-
er intent on reaping fortunes from this
“commercial” enterprise.

If Rawling is guilty of anything, it is
of loving the legacy of Frank Lloyd
Wright and the Arcadia neighborhood
near to where he grew up a bit too
much. And his personal fortune, per-
haps, not quite enough.

There are issues regarding the de-
velopment of “How to Live in the South-
west” that need to be seriously ad-
dressed. A solid, long-term commit-
ment for parking at the church on Cam-
elback Road is at the top of the list.
Development of adequate sound barri-
ers on the property’s periphery, sec-
ond.

But the Arcadia neighbors so op-
posed to this development have a duty
too: To soberly consider the possibili-
ties of this project. And to not be taken
in by the hysterics.

Wright house,
right place and
the right vision
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D
emocrats have reason to feel
pretty smug about presidential
races these days.

Democrats have won the pop-
ular vote in five of the last six
presidential elections. Demo-
graphic groups that lean Demo-

cratic (minorities and single, working-
age women) are growing as a share of the
electorate, while those leaning Republi-
can (older and married Whites) are
shrinking.

The Electoral College math also fa-
vors Democrats. States considered safe
for Democrats get closer to a majority
than those considered safe for Republi-
cans. A Republican has to do better than
a Democrat in competitive states to win.

So, why does the Hillary Clinton cam-
paign feel more like a dirge than a vic-
tory march?

There is one obvious reason; one not
so obvious.

The obvious one is a mismatch be-
tween what Democrats want this elec-
tion to be about and who appears to be
their inevitable nominee.

There is a wellspring of economic
populism among Democrats. They want
to rail against big business and wealthy

individuals, blaming them for the per-
ceived economic stagnation of the mid-
dle class and disadvantaged. They want
to increase taxes on the wealthy and
more vigorously regulate business.

Now, there’s a lot wrong with this cri-
tique and remedy. The success of one
person doesn’t usually come at the ex-
pense of a large number of other people.
It usually comes as a result of making the
lives of many others better.

And if the problem is that the privi-
leged are manipulating government to
their advantage, how is the remedy even
more government?

But put that aside. Economic popu-
lism animates Democrats these days.
Clinton understands that. The only poli-
cy point she made in her announcement
video was that the deck is still stacked in
favor of those at the top.

She, however, is an entirely unauthen-
tic champion of economic populism. To
the extent the deck is indeed stacked,
she’s an example, not a solution.

Mitt Romney made his money buying
and selling companies. Some people
didn’t like some of the results, but there
was honest work involved. Companies
needed to be accurately valued in acqui-

sition and their performance improved
so they could be sold at a profit.

The Clintons have become rich from
politics. That’s their business. They sell
their star power and perceived access
and influence. What clearer example
could there be of the deck being stacked
in favor of those on top?

Identity politics is still big to Demo-
crats. So perhaps they will warm up to
Clinton as their nominee because she
would be the first woman president. But,
on their issue of the day, they doubt her
conviction and fear her feet of clay.

The less obvious reason is a lack of
confidence in the demographic and Elec-
toral College advantage.

Sometimes, demography is destiny.
Unless something is done, the Social Se-
curity trust fund will go broke because
of the declining ratio of workers to retir-
ees.

But in electoral politics, demography
is not always destiny and certainly isn’t
permanent. The Irish and Italian vote
used to be dependable Democratic build-
ing blocks, but no one talks anymore
about the Irish or Italians as block vot-
ers.

Things change. The Reagan revolu-

tion turned lower middle-class White
voters from dependably Democratic to
dependably Republican. More educated
and affluent voters used to skew deci-
sively Republican. Democrats have sig-
nificantly eroded that advantage.

Elections are about turning out favor-
able demographic groups. But they are
about more than that. Perceptions about
where the country is and where it should
be headed also matter.

And about that, what is Clinton going
to say? A continuation of President Oba-
ma’s policies, or something different? If
different, how? And why? Not an easy
tightrope to negotiate. There’s a reason
Clinton is starting off low-key.

Democrats like to think of themselves
as the party of the future, of fresh faces
and new ideas. Republicans have a Bush
in their race, but they have a lot more
than just a Bush.

All the Democrats have is a Clinton.
That’s not going down well.

Reach Robb at
robert.robb@arizonarepublic.com.

ROBERT ROBB
EDITORIAL COLUMNIST

Hillary Clinton playing a campaign dirge

T
he symbolism was lost on the

crowd. 
Several hundred people rally-

ing in Tempe for a $15 minimum
wage surrounded a McDonald’s
restaurant. A fearful employee
locked the doors to keep the dem-

onstrators out. 
If the “Fight for $15” ever succeeds,

a lot of doors will be locked. The fight-
ers will find themselves on the outside,
unemployed. 

A $15 hourly wage works out to a lit-
tle over $31,000 a year for a full-time
job. Some college graduates, teachers
among them, start their first jobs in
that neighborhood. In what economic
universe can anyone justify paying a
fast-food or other unskilled worker
nearly as much as someone with a four-
year degree earns?

The contradictions didn’t end there.
College students pressing for a higher
minimum wage were joined by college
faculty pressing for $15,000 a class,
which these days would require higher

tuition from those students. And there
was the high-school dropout who told one
TV station he deserved $15 an hour. 

We’re sympathetic to the plight of the
working poor. We support the idea of a
minimum wage, at a reasonable level.
But we couldn’t watch this rally without
thinking the demonstrators were miss-
ing something. 

Unskilled work brings low pay be-
cause it is unskilled. Increase your skills,
and your pay goes up. Education is the
key to a better life. 

We understand why the demonstra-
tors may have overlooked that. Our
state’s leaders, in their budget decisions,
do not send a consistent message about
the importance of education. 

So here’s a suggestion. The next time
one of these groups rallies, it shouldn’t
surround a fast-food restaurant to press
for an artificially high, job-killing mini-
mum wage. It should surround the Capi-
tol, demanding support for an education-
al system that creates a society in which
the sky is the only limit.
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Hundreds of protesters swarmed a Tempe McDonald’s on Wednesday during a
minimum-wage rally, temporarily shutting the restaurant down. 

You want $15 an hour?
Then get an education


